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    With the rapid advance of economic globalization, the wide application of new 
technology represented by information technology and the promotion and further 
development of the scientific and precise strategy of tax management, the status and 
role of tax service in the overall taxation have become more definite and elevated. In 
recent years, governments have carried out deep reforms in the field of public 
administration. The core is to implement a reasonable and reliable measure for 
administration. For the tax departments of all countries, to further improve the tax 
service level and the tax compliance, the demands of the taxpayer need to be taken 
seriously and the service also needs to be improved through tax service demand 
management strategy. 
    In the process of building and managing the tax system of all countries, 
providing a "user friendly" service to all taxpayers, which all taxpayers can be easy to 
master and use the service, help to maintain and strengthen the taxpayer initiative 
willingness to obey, and improve all levels of tax compliance. So far, the tax 
department has taken a lot of measures to improve the tax service, but an effective 
demand management strategy based on the requirement of taxpayer lacks, thus to 
reduce and transfer service requirements is needed, and ultimately improve the degree 
of satisfaction and compliance to the tax law. 
This paper begins with the study of the connotation of tax service and demand 
management, and introduces the definition and development of the demand 
management channel strategy, combined with the advanced experience of foreign tax 
service demand management and the empirical study of the tax service of Jiangsu 
Province. The paper also analyzes the problems of the lack of demand management 
policy in the tax service of our province, and finally proposes the use of tax service 
demand management long term and short term strategies to improve the tax service 
and the construction of mobile phone APP tax service channels. 
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